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PREFACE

Despite several incidents over the years, the study of 
politics remains in an unsatisfactory state. Representative 

democracy is o"en regarded as the #nest form of administration 
in Europe and America, yet individuals who have #rst-hand 
experience with it are frequently disillusioned and even 
concerned.

Democracy is a big word meant to indicate the reign of 
the people. Democracy rests upon the principles of majority 
rule and individual rights. However, because it is a system of 
government by the whole population, it becomes considerably 
more complicated. People’s thoughts, especially the ideas 
twinkling in young people’s minds, are #lled with age-old 
questions. Who really guides the people? Who suggests 
the ideas and images in connection with the government? 
Examining these things cuts down even deeper as it reveals 
the astonishing power of marketing. Yes, marketing and dark 
psychology o"en go pari passu.

With this book, I hope to emphasise that we are inarguably 
a$ected by marketing in today’s commercial and media-driven 
world. We are o"en unable to make decisions in our own best 
interests. We’ve been brainwashed. 
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When Jim Morrison declared, “Whoever controls the 
media controls the mind, and so controls the people,” he 
was absolutely correct. Who do you believe has power over the 
media in the real world? Take a glance behind the curtain of 
the major media conglomerates; who is in charge of them?

Media and its enormous role in contemporary society 
cannot be underestimated. !e evolution and progress of 
media and mass media, as well as media-related professions, 
are inextricably linked to its role. We can see avid mobilisation 
in today’s contemporary society, which shapes the fabric of 
decision-making capacity when we look at mechanisation and 
operationalisation in society as a whole. It also presents in 
the arena of politics and how di$erent forms of media create 
opportunities and encourage both political campaigns and 
activism. !e media is actively involved in gathering political 
in%uence. For example, by altering election results through 
direct and indirect brand awareness mechanisms, and utilizing 
the political media complex, emphasising the notion that 
“whoever controls the media controls the mind.”

But, what I am painting shouldn’t in the slightest sense 
suggest that I favour totalitarian systems. I certainly don’t 
force the idea of an authoritarian regime. However, we must 
be aware in our western world—especially with the concepts of 
the metaverse, social media, and in%uencers—that we awoke 
one day to #nd that only the label is di$erent. 

We’re puppets on a string, whether we realize it or not. 
Investigate who the big campaigns’ spin doctors, campaign 
strategists, ad agencies, and public relations #rms are. What 
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methods do they employ to persuade people to vote in their 
favour? In this book, I provide general answers to questions 
like these. While anyone who can read English squiggles can 
read this book, I wrote it primarily as a source of insight 
and experience for rising adults and the elderly, people with 
political interests, in%uencers, and marketing people involved 
in politics and business. I sincerely hope you enjoy reading it 
and that it piques your interest and makes you think.





1

Chapter 1

My Little Story

Before I get to the actual content of this book, I have to 
delve quite a bit into the past. I would dare to say that this 

personal experience, among other reasons, was instrumental in 
my decision to write this book. 

About nineteen years ago, my accountant visited me in my 
o&ce and asked the following question ‚Do you think I should 
run for mayor? !ey asked me about it.‘ 

!at simple question lead to an intense friendship and 
collaboration - and it subsequently gave us 4 successful election 
campaigns: 

First, let me give you a brief overview of the scenario. 

Kitzbühel, in the west of Austria, is seen by many as the 
Monaco of the Alps. !e city is a well-known winter sports 
resort, famous for the so called Hahnenkamm race, which takes 
place every year.  !e streets of the historic centre are lined 
with exquisite shops and cafés. !e Kitzbühel Museum houses 
paintings by local artist Alfons Walde and commemorates the 
history of the city, as well as winter sports in the entire region. 
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So, the city of Kitzbühel attracts wealthy people and celebrities 
from all over the world and is known for hosting the most 
spectacular ski racing event in the world.

I would argue that these aspects make the position of Kitzbühel’s 
mayor a very coveted one. 

Unfortunately the high density of millionaires sometimes leads 
to con%icts with the local population when it comes to housing 
and high living costs.

Well, let’s have a look at the balance sheet of our elections:

Election #1, 2004: My friend, although largely unknown 
to the public, succeeded in replacing the incumbent mayor 
and winning a majority in the municipal council within only  
4 months. 

At that time I was running a PR agency in Kitzbühel and 
Munich and I #rmly believed that I had the skills, the know-
how and the possibilities to turn the unimaginable into a 
reasonable possibility.  

How did we achive this? I will explain it to you in the next 
chapters. 

Election #2, 2010: !is election victory turned out to be 
totally overwhelming: 80% of the people voted for the mayor 
and the majority in the municipal council expanded as well. 
Of course, the candidate and his entire team were excellent, 
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but nevertheless the result was also based on e&cient political 
marketing.

Election #3, 2016: We got the absolute majority once more, 
both in the municipal council and for the mayor‘s o&ce! 

What was even more amazing: We were the only city in Tirol to 
achieve this outstanding result.

Election #4, February 2022: We won again ... for the fourth 
time in a row! 

Our mayor was re-elected, with more than 50% of the people’s 
votes. His parliamentary group won nine out of nineteen 
mandates. 

!is time we even took the victory against all odds. 

!e conservative party in Austria had been shattered by 
scandals this year. Our country was lead by three di$erent 
chancellors within four weeks! Furthermore, we had to deal 
with the Covid 19 pandemic and a huge coalition of mass 
media (TV) that ganged up against us - and yet we achieved a 
result that everyone was proud of.

!ank you! For me, this mission is accomplished! If I ever 
wanted to prove something as a creative mind in the marketing 
and communications industry, I have done it right here. 

I wish the indefatigable mayor the best of luck for the upcoming 
six years!



How to win your Vote

4 My-mindguide.com

In the next few chapters I will explain the facts, principles, 
secrets, processes and tactics that have helped us and can 
certainly help anybody who conscientiously applies them in 
relation to their goals. !ese proven concepts will be immensely 
helpful to anyone who wants to venture into politics.

***********
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